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IV. Find a strong argument

4.1 Number one
4.2 Brand = Product (model)
4.3 Segment
4.4 Niche

4.4.1 secondary success factor 
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VI. Variety

6.1 Image
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VII. Adapt to special industry:

7.1 all industry
7.2 part

VIII. Union makes for strength:

8.1 Advertising (all type of)
8.2 Sales promotion
8.3 Merchandising
8.4 Public relations
8.5 Sales force
8.6 Packaging
8.7 Name
8.8 Transport vehicles
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