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What is Economic Sociology?

1. Towards a New Economic Sociology

· What is a need? Accounting for tastes and wishes. The social production of needs. Choices? What Choices? Decisions? What Decisions? Rules of Thumb, habits, emotions, status seeking behaviour, threshold and bandwagon patterns. Tarde and the imitation phenomenon. 

· Dirty hands and clean models or how sociologists look at the world. The invisible hand of the market and the visible hand of manipulation, control, influence and power. The elusive definitions of the market.
· Are we all homo oeconomicus? Rationality pure and simple and bounded rationality. Rationality or rationalization? The satificing criterium. The ex post rationality. Paretian derivations and the influence of residues. Agents or actors? Maximizing utility with budget constraint and rationality The cognitivist revolution. From rational choice to the good choice. Contextual social logics. Salvation heuristics and Buridan’s paradox. Frank paradoxes or why give tips in foreign places. Commitment. mechanisms.
· Experimental economics and equity modelling. Ultimatum experiments and their results. Assigning property rights and accepting uneven distributions. The homo reciprocans on the move. Why can we prefer less to more? Relevant comparisons in symmetrical and asymmetrical relations.
· Consumer Choices are shaped by price? Advantage of knowing people. Social networks and friendship. Nepotism. Strong and weak ties. Roles of trust and social capital. The cornerstone of embeddedness. Moral codes or the social prohibition of deserting those who support us. When 1 kg is not 1 kg.  
· Consumer choices are shaped by function? Consumption is more than fulfilment of needs. Are all preferences well behaved?. Conspicuous consumption. Fads and Fashions. Cultural and religious dimensions of consumption. The production of transactions and transaction goods. Integration and exclusion of commodities. The conversion mechanisms of the gift economy.

· Consuming a good takes it out of the economic circuit? Defining alienable and inalienable goods. The potlatch and the purposeful destruction of goods.  To be desired is to make ourselves attractive.  Consumption is desire. Towards a libidinal economy. 
· Monopolies reduce consumer choices? Choices and options, Competition generates multiple choices? Choice rigidity in liberalized markets. From the Nigerian railroads to the television markets.  Hirschman and the Exit-Voice-Loyalty modelling.
· In a bell curve market, producers concentrate to maximize the number of clients? Hotelling-Downs models and their Political derivations. What are the consequences of concentration? 

· Competition leads to a diversity of products? Homogeneity and the social conditions of isomorphism Mimetic, Coercive and Normative mechanisms in the establishment of industries, companies and products in today’s societies. 
· Efficiency assures the survival of practices, companies and industries? Legitimacy or efficiency?  The excellence that dies and the thriving weak.  Studying QWERTY, Tucker, and Betamax effects.  The Italian civil service case. 
· Are economic agents well behaved? Do they have clear choices. Neither Risk Lovers, nor Risk Averters. Submission to the relevant framing devices. Wrongful, fragile and doubtful criteria of choice. Groupthink, Odysseus, and Abilene paradoxes.  . 

· Economic activities regulated by the market or by the firm? Quasi markets and quasi firms. Business groups? Transaction and authority costs. Under and over socialized solutions to the problems of collective action, solidarity, cooperation. Dependency and control.  Moral Hazard and Adverse Selection. Contract costs. Adding items to contracts. Reputation, repetition of interactions and the trust/confidence game. 
· Markets are a guarantee for quality and efficiency? Morality and the yuk factor. Strange and imperfect markets. The social and economic value of children – Adoption issues. The drug market. Blood and Organ donation - Titmuss Revisited. Crowding-Out and Spillover effects. Commodification and its consequences.  

· Market Exchange creates value? The Deadweight Loss of Christmas debate. Moral Economies and the pure and perfect gift.  
· Industry creating mechanisms in advanced societies: Counselling, therapy and litigation. 
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